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I, Wanning Sun, declare: 

1. I am a Professor of Media and Communication at the University of 

Technology Sydney (UTS), Australia. My curriculum vitae is attached hereto as Exhibit 

A.  I have personal knowledge of the matters stated herein, and if called as a witness I 

could and would testify competently to them. I make this declaration in support of 

Plaintiffs’ Motion for a Preliminary Injunction. 

2. I am a Fellow of the Australian Academy of Humanities, and a member of 

the College of Experts of the Australian Research Council (2020–22). My research is at the 

intersection of anthropology and media studies, and I have a long-standing track record of 

research on the changing nature and development of the everyday media and cultural 

consumption practices of Chinese immigrants across the globe, having written and edited 

three books on this topic since 2000. Over the past decade or so, I have conducted 

investigations into how Mandarin-speaking, first generation immigrants from the People’s 

Republic of China use social media in their everyday lives. I am currently contracted with 

the international academic publisher Routledge to edit a scholarly manuscript on the topic 

of WeChat and the Chinese diaspora. My other areas of research expertise include soft 

power and public diplomacy. The following is a list of academically refereed books and 

journal articles, policy papers, and other publications by me that testify to my standing as 

an expert on WeChat: 

• Sun, W. (2016). Chinese-language media in Australia: Developments, 

challenges and opportunities (Research Report), September 8. Ultimo, 

NSW: Australia–China Relations Institute. 

• Sun, W. (2019). China’s Vessel on the Voyage of Globalization: The soft 

power agenda and diasporic media responses. In J. Retis & R. 

Tsagarousianou (Eds.), The handbook of diasporas, media, and culture (pp. 

165–178). Hoboken, NJ: Wiley-Blackwell. 

• Sun, W. (2019). Chinese-language digital/social media in Australia: double-

edged sword in Australia’s public diplomacy agenda. Media International 

Australia, 173(1), 22–35. 
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• Sun, W. (2019). Is there a problem with WeChat? China Matters Explores 

[Policy Brief], April. Retrieved from http://chinamatters.org.au/policy-

brief/policy-brief-april-edition/ 

• Sun, W. (2019). New research shows Chinese migrants don’t always side 

with China and are happy to promote Australia. The Conversation, 

November 14. Retrieved from https://theconversation.com/new-research-

shows-chinese-migrants-dont-always-side-with-china-and-are-happy-to-

promote-australia-126677 

• Sun, W., & Sinclair, J. (Eds.). (2016). Media and communication in the 

Chinese diaspora: Rethinking transnationalism. Oxford, UK: Routledge. 

• Sun, W., & Yu, H. (2020). WeChatting the Australian election: Mandarin-

speaking migrants and the teaching of new citizenship practices. Social 

Media + Society, 6(1). doi: 10.1177/2056305120903441 

• https://theconversation.com/why-trumps-wechat-ban-does-not-make-sense-

and-could-actually-cost-him-chinese-votes-144207 

• https://theconversation.com/who-do-chinese-australian-voters-trust-for-their-

political-news-on-wechat-113927 

• https://theconversation.com/chinese-social-media-platform-wechat-could-be-

a-key-battleground-in-the-federal-election-113925 

• https://theconversation.com/how-australias-mandarin-speakers-get-their-

news-106917 

• https://www.scmp.com/podcasts/inside-china/3097760/explaining-wechat-

chinas-super-app-donald-trump-wants-banned 

3. I have been asked to provide my expert opinion regarding the importance of 

WeChat to the Chinese-American community, and the lack of viable substitutes if WeChat 

is banned. 

4. In order to prepare this declaration, I have reviewed the following materials:  

• Alonso, A., & Oriarzabal, P. (Eds). (2010). Diasporas in the new media age: 

Identity, politics and community. Reno, NV: University of Nevada Press. 

• Borak, M. (2018). WeChat is suspending one of its popular features because 

people are using it to sell porn. Tech in Asia, December 6. Retrieved from 

https://www.techinasia.com/wechat-suspending-favorite-features-people-

sell-porn 
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• Chao, E. (2017). How WeChat became China’s app for everything. Fast 

Company, February 1. Retrieved from 

https://www.fastcompany.com/3065255/china-wechat-tencent-red-

envelopes-and-social-money 

• Chen, Y., Mao, Z., & Qiu, J. L. (2018). Super-sticky WeChat and Chinese 

society. Melbourne, Australia: Emerald Publishing. 

• Culpan, T. (2018). The world’s most powerful app is squandering its lead: 

WeChat is leaving money on the table. Bloomberg Opinion, July 23. 

Retrieved from https://www.bloomberg.com/opinion/articles/2018-07-

22/world-s-most-powerful-app-is-squandering-its-lead 

• Dragon Social. (2019). The ultimate beginner’s guide to WeChat Official 

Accounts for business (2019). Retrieved from 

https://www.dragonsocial.net/blog/beginner-guide-wechat-for-business/ 

• Feng, Z. (2020). Meiguo Huaren ji bian “heiren de ming ye shi ming” beihou 

de dai ji chongtu [Inter-generational conflict among Chinese Americans in 

the “Black Lives Matter” debate]. BBC News (Chinese edition), July 4. 

Retrieved from https://www.bbc.com/zhongwen/simp/world-53259676 

• Huang, E. (2020). A letter from a Yale student to the Chinese American 

community. Chinese American, May 31. Retrieved from 

https://chineseamerican.org/p/31571   

• Huang, E., & Lahiri, T. (2019). Right-wing “fake news” circulates on 

China’s WeChat app as Australia’s election nears. Quartz, May 9. Retrieved 

from https://qz.com/1614329/fake-news-on-wechat-focuses-on-the-left-in-

australia-election/ 

• Knockel, J., Parsons, C., Ruan, L., Xiong, R., Crandall, J., & Deibert, R. 

(2020). We chat, they watch: How international users unwittingly build up 

WeChat’s Chinese censorship apparatus (Citizen Lab Research Report No. 

127), May 7. Toronto, Canada: University of Toronto. Retrieved from 

https://citizenlab.ca/2020/05/we-chat-they-watch/ 

• Knockel J., & Xiong, R. (2019). (Can’t) picture this 2: An analysis of 

WeChat’s realtime image filtering in chats (Citizen Lab Report No. 122), 

July 15. Toronto, Canada: University of Toronto. Retrieved from 

https://citizenlab.ca/2019/07/cant-picture-this-2-an-analysis-of-wechats-

realtime-image-filtering-in-chats/ 

• Koreshkova, Y. O. (2018). WeChat as a lifestyle: Social network tool of the 

Chinese migrants in Russia. Journal of Siberian Federal University: 
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Humanities & Social Sciences, 11(11), 1816–1823. doi: 10.17516/1997-

1370-0342 

• Lu, Y. (2019). China’s Internet is flowering. And it might be our future. The 

New York Times Magazine, November 13. Retrieved from 

https://www.nytimes.com/interactive/2019/11/13/magazine/internet-china-

wechat.html 

• Martin, F. (2017). Trading in the grey zone: Chinese students find innovative 

ways to make a living in Australia. PopAnth, March 30. Retrieved from 

https://popanth.com/article/trading-in-the-grey-zone-chinese-students-find-

innovative-ways-to-make-a-living-in-australia 

• Martin, F. (2018). Iphones and “African gangs”: Everyday racism and ethno-

transnational media in Melbourne’s Chinese student world. Ethnic and 

Racial Studies 43(5), 892–910. Retrieved from 

https://www.tandfonline.com/doi/full/10.1080/01419870.2018.1560110?scro

ll=top&needAccess=true 

• Niu, I. (2019). Is WeChat a problem for democracies? Quartz, November 6. 

Retrieved from https://qz.com/1742568/is-chinas-messaging-app-wechat-a-

problem-for-democracies/ 

• Phoceis by Ineat. (2019). WeChat Official Account: Local vs overseas, 

March 8. Retrieved from 

https://mp.weixin.qq.com/s/f76_S4hYmvb_l6Ayv6znDA 

• Pink, S., Horst, H., Postill, J., Hjorth, L., Lewis, T., & Tacchi, J. (2016). 

Digital ethnography: Principles and practice. Los Angeles, CA: Sage. 

• Schwedel, H. (2018). A Guide to TikTok for anyone who isn’t a teen. Slate, 

September 4. Retrieved from https://slate.com/technology/2018/09/tiktok-

app-musically-guide.html 

• Sosnovskikh, S. (2020). A new form of parallel trading within economics 

relations between Russia and China. Post-Communist Economies. 

doi: 10.1080/14631377.2020.1745562 

• Srnicek, N. (2017). Platform capitalism. Cambridge, UK: Polity Press. 

• Statista (2020). Number of monthly active WeChat users from 3rd quarter 

2011 to 3rd quarter 2018 (in millions), May 20. Retrieved from 

https://www.statista.com/statistics/255778/number-of-active-wechat-

messenger-accounts/ 
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• Sun, W. [Wanning]. (2016). Chinese-language media in Australia: 

Developments, challenges and opportunities (Research Report), September 

8. Ultimo, NSW: Australia–China Relations Institute. 

• Sun, W. [Wanning]. (2019a). China’s Vessel on the Voyage of 

Globalization: The soft power agenda and diasporic media responses. In J. 

Retis & R. Tsagarousianou (Eds.), The handbook of diasporas, media, and 

culture (pp. 165–178). Hoboken, NJ: Wiley-Blackwell. 

• Sun, W. [Wanning]. (2019b). Chinese-language digital/social media in 

Australia: double-edged sword in Australia’s public diplomacy agenda. 

Media International Australia, 173(1), 22–35. 

• Sun, W. [Wanning]. (2019c). Is there a problem with… WeChat? China 

Matters Explores [Policy Brief], April. Retrieved from 

http://chinamatters.org.au/policy-brief/policy-brief-april-edition/ 

• Sun, W. [Wanning]. (2019d). New research shows Chinese migrants don’t 

always side with China and are happy to promote Australia. The 

Conversation, November 14. Retrieved from 

https://theconversation.com/new-research-shows-chinese-migrants-dont-

always-side-with-china-and-are-happy-to-promote-australia-126677 

• Sun, W. [Wanning], & Sinclair, J. (Eds.). (2016). Media and communication 

in the Chinese diaspora: Rethinking transnationalism. Oxford, UK: 

Routledge. 

• Sun, W. [Wanning], & Yu, H. (2020). WeChatting the Australian election: 

Mandarin-speaking migrants and the teaching of new citizenship practices. 

Social Media + Society, 6(1). doi: 10.1177/2056305120903441 

• Sun W. [Wei]. (2015). Weixin: Zhongguoren de zaishi cunyou [WeChat: 

Chinese people’s Dasein]. Xueshu yuekan [Academic monthly], 47(12), 5–

18. 

• Tan, C.-B. (2013). Introduction. In C.-B. Tan (Ed.), Routledge Handbook of 

the Chinese Diaspora (pp. 1–12). London: Routledge. 

• Walsh, M., & Xiao, B. (2019). “Uncharted territory”: WeChat’s new role in 

Australian public life raises difficult questions. ABC News, April 19. 

Retrieved from https://www.abc.net.au/news/2019-04-19/wechats-new-role-

in-australian-politics-raises-questions/11031878 

• Yu, H., & Sun, W. [Wanning]. (2020). WeChat subscription accounts 

(WSAs) in Australia: A political economy account of Chinese-language 
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digital/social media. Media International Australia, June 19. Retrieved from 

https://journals.sagepub.com/doi/abs/10.1177/1329878X20932356 

• Xue, M., Yuan, X., Lee, H., & Ross, K. (2019). Sensing the Chinese 

diaspora: How mobile apps can provide insights into global migration flows. 

In P. Papapetrou, X. Cheng, & Q. He (Eds.), Proceedings—19th IEEE 

International Conference on Data Mining Workshops (ICDMW) 2019 (pp. 

603–608). Beijing: 2019. 

• Zeng, M. J. (2018). Thinking of taking up WeChat? Here’s what you need to 

know. The Conversation, 17 December 2018. Retrieved from 

https://theconversation.com/thinking-of-taking-up-wechat-heres-what-you-

need-to-know-88787 

• Zhang, C. (2018a). Study: Chinese-American immigrants fall prey to 

WeChat’s misinformation problem. Columbia Journalism Review, April 19. 

Retrieved from https://www.cjr.org/tow_center/wechat-misinformation.php 

• Zhang, C. (2018b). WeChatting American politics: Misinformation, 

polarization, and immigrant Chinese media. Columbia Journalism Review, 

April 19. Retrieved from 

https://www.cjr.org/tow_center_reports/wechatting-american-politics-

misinformation-polarization-and-immigrant-chinese-media.php 

• Zhang, G., & Wang, W. Y. (2019). “Property talk” among Chinese 

Australians: WeChat and the production of diasporic space. Media 

International Australia, 173(1): 53–65. 

5. My opinions set forth below are based upon the documents and other 

evidence listed above, and on my professional knowledge and experience working, inter 

alia, as a scholarly researcher and writer on global Chinese immigrants’ use of WeChat 

and other social media platforms. In particular, my most recent research draws on three 

empirical sources: (1) two large-scale online surveys of WeChat users; (2) sustained digital 

ethnographic observation of and interaction with numerous WeChat groups and 

individuals; and (3) in-depth one-on-one interviews with regular WeChat users. The 

surveys were used to contextualize my research, providing a useful sense of the general 

patterns of digital practices within both WeChat and other digital social media ecosystems.  

6. Building on my findings in relation to these general patterns, I adopted 

participatory digital ethnographic methods over five months in 2019, which allowed me 
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and my research team to make a sustained collection of digital data from various chat 

groups, to ascertain significant trends and topics within those discussions, and to identify 

their key opinion leaders. The semi-structured one-on-one interviews enabled us to zoom 

in close and engage in a more in-depth analysis of the online behavior and discourses 

engaged in by selected figures in WeChat groups and, where relevant, other non-Chinese 

social media platforms. 

7. The first of our two surveys was conducted in September 2018 among 

Mandarin-speaking migrants from the People’s Republic of China, investigating their 

media access and usage patterns. It was conducted using a convenience sample 

(participants were recruited largely from the social media platforms WeChat and 

Facebook) of 646 individuals, of whom 528 completed all key questions. The majority of 

our respondents were Australian permanent residents or naturalized Australian citizens 

(over 90%), with an undergraduate degree or higher (85%), and employed (over 70%). 

8. The second survey, which was conducted in February 2019 using the same 

methodology, recruited 927 Mandarin-speaking migrants, with 786 respondents 

completing all key questions. The main focus of this survey was on participants’ media 

and news access and consumption habits and preferred platforms or sources. The majority 

of respondents again were either Australian citizens (over 36%) or Australian permanent 

residents (over 31%), under 55 years old (89%), with an undergraduate degree or higher 

(87%), having adequate English proficiency (93%), employed (71%, full-time and part-

time combined), and female (60%). 

9. In addition to these surveys, over the past three years I have adopted the 

methodology of digital ethnography to undertake participant observation in more than 40 

WeChat groups, most of which have members from all over the world, including the 

United States. 

10. Finally, using my own methodology of time-lapse ethnography, I have 

conducted repeated in-depth, one-on-one interviews with more than 10 individuals in the 

United States, Australia, and other parts of the world. These interviews each lasted up to 
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one hour, with a focus on patterns and changes in participants’ media habits, their views on 

the roles they play in chat groups, and the roles WeChat plays in their everyday lives.  

11. Based upon the documents and information I have reviewed, I am able to 

offer the following opinion: 

STATEMENT OF OPINION 

It is not only culturally difficult but also practically unviable for Chinese Americans 

to switch to other social media platforms, should WeChat be banned. 

12. Like Chinese-speaking immigrants all over the world, the Chinese-American 

community has changed dramatically in terms of its size and demographic composition. 

This is mainly due to two factors: (1) large-scale outbound permanent migration from the 

People’s Republic of China (PRC) to the United States; and (2) the exponential growth of 

mainland Chinese people now living in or visiting the United States due to its growing 

interface with China across a wide range of domains, including trade, business, resources, 

property investment, education, and tourism. The informational needs of these various 

mobile cohorts – international students, tourists, permanent residents, and naturalized 

American citizens – are diverse and often location-specific. But they are united by two 

commonalities: (1) they desire to stay connected with family and friends in China, with 

Mandarin-speaking immigrant communities within the United States, and with other 

Chinese immigrant communities across the globe; and (2) they overwhelmingly prefer 

WeChat over other social media platforms to conduct business, maintain everyday 

connections, and access the Chinese-language news, information, and shared wisdom of 

fellow Chinese Americans that is crucial to their practical and cultural well-being in their 

adopted country. 

13. WeChat was developed by the Chinese super-tech company Tencent, and 

launched in January 2011. Tencent is the same company that developed and owns QQ, a 

Chinese social media platform that predates WeChat. While QQ is still used by some 

segments of the Chinese population in China, it has largely been superseded by WeChat, 

especially among Chinese immigrant communities outside China, because of WeChat’s 
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vastly enhanced usability and range of functions. By 2018 WeChat had garnered over a 

billion active monthly users, more than 100 million of whom were outside China. As of 

August 2020, there are more than 1.2 billion active WeChat messenger accounts 

worldwide. WeChat is thus central to the interpersonal and public communication practices 

of Chinese migrants, both in the United States and across the globe, so much so that it is 

very difficult to imagine what their everyday communication would be like without the 

platform. Some users compare WeChat to the ‘air’ they breathe; others use the metaphor of 

‘losing a limb’ if WeChat were no longer to be available. 

14. Two decisive points are noteworthy in order to understand why banning 

WeChat would be likely to pose significant difficulties and obstacles in the business 

viability and everyday lives of Chinese Americans and Chinese visitors to the United 

States. First, almost all new Chinese immigrants who have come to the United States since 

2011 are WeChat users who brought their accounts with them from China. This means 

that, in order to maintain the networks they had built prior to immigration, these 

individuals need to continue using WeChat rather than mainstream Western social media 

platforms such as Facebook, WhatsApp, and Twitter, because all of these platforms – and 

several others – are banned in China. Switching to such platforms is not an option, given 

that maintaining close connections with family and friends back in China has become an 

essential part of their identity as Chinese-American citizens. Although they may be free to 

take up Western social media platforms in addition to WeChat, the former can by no 

means substitute for WeChat.  

15. Second, those Chinese immigrants who migrated to the United States prior to 

the launch of WeChat in 2011 also favor WeChat over other globally adopted social media 

platforms such as Facebook and Twitter. This is for a number of reasons, including 

language proficiency, cultural resonance, and networking considerations – the need to 

maintain an interface with China by adopting a platform that is also legally available to 

and used by their family and friends in China. As a predominantly Chinese-language users’ 

platform, WeChat gives Chinese-American citizens and other users access to Chinese-
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language news and information that is otherwise unavailable. My research also suggests 

that Chinese immigrants are more likely to access the content of English-language 

mainstream media if it is posted on WeChat, either in its original form, translated, or 

summarized. 

16. Also, WeChat combines many of the functions of Facebook, Twitter, 

WhatsApp, Instagram, and PayPal, with additional e-payment, e-commerce, and e-lifestyle 

features. It has been called a ‘super-sticky’ all-in-one app and mega platform, and a digital 

‘Swiss army knife’ for modern life. A platform that is extremely agile, versatile, and 

resourceful, WeChat comes with many features that resonate with traditional Chinese 

practices, such as sending monetary gifts (‘red envelopes’) to friends electronically. 

17. The arrival of WeChat revolutionized the ways in which Chinese people 

socialize, conduct business and work, and partake in consumption. Not only is WeChat 

important to individual users in their everyday communication with families, relatives, and 

friends, but it also enables them to connect personally and professionally with other 

members of Chinese communities back in China and around the world. WeChat users can 

join myriad WeChat discussion groups, with each such group allowed no more than 500 

people. These semi-private forums allow Chinese-American users to both maintain and 

grow their existing networks in relation to their line of business, professional activities, 

political interests, and place of origin. As a result, the networks that have been established 

and grown within WeChat, as well as the business platforms that are either provided by 

WeChat or allowed to operate within its ecosystem, are thus essential underpinnings to the 

survival and success of Chinese-American businesses. 

18. WeChat is pivotal to the everyday media and cultural lives of Chinese-

American citizens. Given that a significant proportion of the PRC migrants now living in 

the United States do not have adequate English language proficiency, accessing news and 

information provided by Chinese-language community media in the United States is vital 

to their identity and well-being in their host country.  
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19. As WeChat has emerged as the omnipresent and omnipotent platform in 

Chinese lives, WeChat Subscription Accounts (WSAs) have become critical sources of 

news and information, primarily because the majority of digital Chinese-language media 

and content providers in the United States adopt WSAs as their primary platform for 

delivering content to WeChat users. This is because WSAs are easy to set up and operate, 

and they have been widely adopted by content providers’ target audiences. 

20. WSAs have changed how Chinese make, circulate, and access news and 

information since their introduction in 2013. WeChat offers three kinds of official 

accounts, of which the WSA (dingyuehao 订阅号) is the best-known among everyday 

users. WSAs are favored mostly by individuals, companies, institutions, and media 

organizations that want a news-pushing or content-sharing platform to connect with and 

post news items to their subscribers frequently – they are permitted to push between one 

and eight articles per day, provided they post all articles simultaneously on that day.  

21. WSA posts are nested inside a folder, and hence have lower visibility than 

the second kind of official account –WeChat Service Accounts (fuwuhao 服务号) – whose 

posts appear in the same way as posts by one’s friends or friends’ groups. Service 

Accounts are used primarily by corporates and organizations as a service platform for 

connecting with customers and enabling e-commerce-related functions, with only four 

messages per month being allowed on each account.  

22. The third kind of official account, WeChat Enterprise Accounts (qiyehao企

业号), are mainly used for corporate internal communication and management, like 

Facebook’s Workplace. 

23. Individuals can apply for a basic WSA with a Chinese ID card, free of 

charge. In order to enjoy advanced functions, such as e-payment, geo-location, and 

advertisement banners, a WSA needs to be verified by WeChat administrators, with an 

account verification fee of RMB300 per year for a Chinese domestic account, or US$99 

per year for an overseas account. 
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24. There are several ways to make money through WSAs, and account owners 

use a combination of revenue generating mechanisms to attract as many readers and clicks 

as possible. The first strategy is to become a ‘traffic master’: any WSA with a minimum of 

500 followers can apply to be a traffic master, and get paid based on a per-view and per-

complete-view basis, as well as per-click on the advertisements that are automatically 

added by WeChat below each article. The second way of earning money is through 

advertisements embedded within the WSA feed. The fees are negotiated between 

advertisers and WSA owners, with each advertisement costing from several hundred to 

several thousand RMB (US$ 1 ≈ RMB 7). The ads are inserted multiple times into an 

article or run as a banner within the subscription account, and they are rewarded through a 

cost-per-read/click arrangement, generating RMB 0.3–0.6 per read or click. The third 

method is through soft-sell advertising or infomercials, often in the form of news and 

information, with a clickbait title and a good storyline selling a product, service, or event, 

negotiated between WSA owners and advertisers or sponsors with a higher price tag, 

ranging from RMB 500–500,000 per piece, depending on the popularity of the WSA 

(based on its number of followers and average reads per article). The fourth money-making 

possibility is by offering loyal followers members-only subscriptions to premium content 

or training programs, at a cost of RMB 50–1,599 per course or annual subscription. Fifth, 

through the ‘Thank Writer’ function, readers can pay/tip directly into the writer’s WeChat 

Wallet to express their appreciation of the writer’s content. Sixth, the WSA can be linked 

through WeChat Pay to sell products or services directly to subscribers. Seventh, money 

can be made by hosting artistic, cultural, and integrated marketing events. Finally, there is 

the option of attracting investment from venture capitalists. 

25. A WeChat user who subscribes to a WSA receives notifications 

automatically, and can subsequently re-post WSA articles to everyone in their WeChat 

Groups, and on Moments. The user-friendly nature of the WeChat app and the capacity for 

infinite reproduction of content through reposting ensures that, if they are smart in their 

use of the platform, such online media outlets can maximize their reach, profit, and impact. 
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Among the most popular US-based websites that use WSAs are Literature City 

(https://www.wenxuecity.com/), Creaders (https://www.creaders.net/), and College Daily 

(http://www.collegedaily.cn/). China-registered WSAs can reach as many readers as 

possible, irrespective of the nature of their accounts, either as Chinese users on ‘Weixin’ 

(the Chinese version of WeChat) or as non-Chinese users on the international version. 

26. WSAs thus offer a viable and dynamic business opportunity to a new 

generation of independent bloggers and digital entrepreneurs to make a profit through 

content production. Most US-focused WSAs have created a (so far) sustainable business 

model through content/information production and circulation, and have become a vibrant 

and essential part of the business ecosystem of their owners. 

27. As a part of the WeChat infrastructure, WSAs have become a platform of 

their own, influencing the ways people connect, obtain their news, share information, and 

market products and services. They are part of Tencent’s ‘platform bundling’ and global 

expansion strategy, highlighting how digital entrepreneurs of Chinese background in the 

United States capitalize on the WeChat ecosystem to better serve the information needs of 

Chinese-American communities. As a platform within the wider architecture of WeChat, 

WSAs serve as a new kind of ‘firm’ – an intermediary that brings together customers, 

advertisers, service providers, producers, suppliers, and physical objects. Importantly, the 

different users brought together by US-focused WSAs are not only Chinese speakers and 

businesses, but also local US businesses, corporate entities, and public bodies.  

28. The indispensable role played by WeChat in enabling Chinese immigrants in 

the United States to stay connected with their families ‘back home’ becomes particularly 

important at a time when national borders are mostly closed, and transnational mobility is 

significantly reduced between the United States and China. Additionally, daily private 

communication via WeChat’s ‘Chat’ function with like-minded friends who share the 

experience of being a PRC migrant helps shape these users’ sense of belonging to a unique 

sub-class of US citizens – Chinese Americans – and assists individuals in coping with the 

challenges of being new or different in their adopted country. Often wedged between 
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China and the United States because of high-level political differences that have little if 

anything to do with their own lives, Chinese immigrants regularly take to sharing their 

concerns and difficulties by posting via WeChat’s ‘Moments’ function. And within 

WeChat ‘Groups’, individuals frequently share information and debate on topics and issues 

of particular concern to their lives as immigrants.  

29. Significantly, WeChat plays an increasingly important role in Chinese 

immigrants’ political integration within their host country. Research has shown that 

WeChat became a major political platform for debating political issues and advocating for 

specific agendas during the current and previous presidential election campaigns. In 

particular, it was effectively used to garner support for President Trump among 

conservative and far-right Chinese-American voters during the 2016 presidential 

campaign. WeChat enabled conservative voices to amplify their volume and reach, 

especially on a range of hot-button issues such as that of undocumented immigration. In 

fact, some researchers argue that WeChat has played a significant role in the overall rise of 

conservatism and political polarization in the Chinese-American community. 

30. There are a number of influential conservative WSAs in the US, including 

Voice of North American Chinese (VNAC), Civil Rights, Voice of Chinese Americans 

(VCA), and recently North American Conservative. By contrast, there are several less 

popular left-leaning accounts that include the NoMelonGroup, Anti-Rumor, and an 

account called simply Chinese Americans. Collectively, conservative content is ‘leading 

the scoreboard in volume and reach, as well as [being] narrower and more aggressive in its 

ideological expression’ (Zhang, 2018b). In short, President Trump has a lot be thankful for 

when it comes to WeChat. It is quite possible the ban has the potential to alienate some of 

his strongest supporters – an outcome that Mr. Trump may not have anticipated when he 

announced the ban.  

31. In recent years, WeChat has also presented itself as an increasingly vital 

space for broad civic engagement and civic dialogue within Chinese-American 

communities. During the Black Lives Matter (BLM) protests, for instance, Yale student 
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Eileen Huang published an open letter on WeChat, addressed to Chinese Americans of her 

parents’ generation. Huang noted how Chinese-Americans have long-held and deep-seated 

prejudices against African Americans and other people of color, and she called on them to 

pledge their solidarity with BLM to fight racism. Huang’s letter drew widespread criticism, 

including, most prominently, from someone who identified himself as Ling Fei, who wrote 

another open letter addressing Huang as a ‘child’ who had been ‘brainwashed by the 

lefties’, implying that Huang was simply toeing a ‘politically  correct’ line in suggesting 

that African Americans would side with the views of Asian minorities. Within a week, the 

two letters were shared widely on WeChat, precipitating more open letters between 

younger Chinese students at Ivy League universities and older Chinese Americans. These 

debates within Chinese-American communities that were enabled by WeChat are of high 

significance culturally and socially. Banning WeChat would spell the end of a platform 

that has begun to flourish as a forum for healthy public debate and useful civic education 

and engagement in the United States, as well as among the rest of the Chinese diaspora. As 

a result, WeChat has the potential to facilitate dialogue and debate within the Chinese-

American community, given its demonstrated usefulness as a platform for different 

generations of Chinese Americans to engage in civic dialogue and debate on issues of race, 

gender, religion, and politics. 

32. WeChat’s exceptionally high level of convenience as a defining consequence 

of its technical affordances has ensured that most, if not all, Chinese immigrants with a 

PRC background now living in the United States prefer this social media platform. Other 

social media cannot replace WeChat, because (1) they do not offer the much-needed 

cultural and practical interface with China; (2) they require a very different set of cultural 

practices, digital skills, language competence, and user habits; and (3) they are more likely 

to be culturally alienating than culturally enabling.  

33. WeChat has become such an integral part of Chinese immigrants’ lifestyle 

that Chinese-American communities and Chinese students studying in the United States 

have responded to news of the ban with a mixture of confusion, anxiety, fear, and even 
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Recent Media Appearances Speaking about WeChat and Chinese Americans 

• Is There a Problem with WeChat? (Policy Brief) http://chinamatters.org.au/policy-
brief/policy-brief-april-edition/ 

• https://theconversation.com/why-trumps-wechat-ban-does-not-make-sense-and-
could-actually-cost-him-chinese-votes-144207 

 
• https://www.scmp.com/podcasts/inside-china/3097760/explaining-wechat-chinas-

super-app-donald-trump-wants-banned 
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